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contamination. Multispectral sensors work for the broadest
range of people with normal, wet, dry or damaged fingers,
across the widest range of usage conditions — from lotions
or grease to sunlight to wet or cold conditions. The sensors
also resist damage from harsh cleaning products and
contamination from dirt and sunlight.

LIVENESS DETECTION

Liveness detection is the ability to determine that the
biometric data captured by the fingerprint reader is from

a real living person, not a plastic fake or other artificial
copy. An increasingly visible dimension of biometric
performance in commercial applications, liveness detection
is critical for preserving trust in the integrity of biometrics
authentication. At the same time, it must not impede
performance or result in excessive false user rejections.

The most trusted multispectral imaging fingerprint sensors

with liveness detection provide a real-time determination
that the biometric captures are genuine and are being
presented by the legitimate owner, rather than someone
impersonating them. This capability leverages the image-
capture approach of using different colors or spectrum

of light to measure the surface and subsurface data
within a fingerprint. In addition to this optical system,
the biometrics sensor features several core components,
including an embedded processor that analyzes the raw
imaging data to ensure that the sample being imaged is

a genuine human finger rather than an artificial or spoof
material. Advanced machine learning techniques are used
so the solution can adapt and respond to new threats and
spoofs as they are identified.

While liveness detection and the underlying capture
technology optimizes performance, it is also important

| build the special
in Special-Lite

This is Tony.

Every door he builds is good enough to
protect his daughter, that's how you know
it's built to protect those in your buildings.

[w] .i!-.'_:_E| Learn more about how Tony
Sh=as,  Duilds the special in Special-Lite:
[=] special-lite.com/firedoors

COMPLETE ENTRANCE SYSTEMS

INTERIOR & EXTERIOR DOORS o TOILET PARTITIONS
INTERIOR ALUMINUM FRAMING
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A Mission to Build the Brand

In the restaurant market, branding is a critical asset. This is especially true
for restaurant chains. Here, building construction is heavily connected to
dentity, even as local variations are permitted.

the brand;t
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The Gainesville, location highlights several aspects of Mission BBQ branding.

For Mission BBQ, the brand is reflected in their buildings (such
as the corrugated metal awnings), their people (they like to

hire vets), and their practices (such as standing for the national
anthem at noon each day). Mission BBQ, headquartered

in Glen Burnie, Md., was founded on Sept. 11, 2011. Their
message is one of patriotism, service to those who serve or
have served, and close relationships with first responders. And,
let’s not forget the Va., barbeque!

Each grand opening for a new location includes patriotic
fanfare and VIP events. Their branded military vehicle typically
makes it these grand openings and has even served as a
backdrop for military weddings. They have even christened a
military-style boat, named Sea Brisket.

As of this writing, Mission BBQ was in nearly 70 locations

in 15 states, all east of the Mississippi. Each ribbon-cutting
ceremony also brings out one or both company founders, Bill
Krause and Stephen “Newt” Newton.
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Another key player in the ribbon cutting ceremony is the distinc-
tive entrance system. No matter how small or how large the loca-
tion, the entrance system takes on an appearance of wood and
the doors always offer the trademark external pulls constructed
of black gas pipe mounted at a characteristic angle with elbow
ends. If the elbows and tops of the pipe get a little worn through
use, well, that simply contributes to the brand image.

Stinctive doors are'the silent members o: ]ssiﬁ\‘BBé‘

nc}'.openirm%hasthis. on.efin Gan'rbffﬁ-lé,—Md. N



Behind the branding, of course, are serious doors and
hardware designed for heavy traffic—another trademark of
Mission BBQ.

For all but a few of the early Mission BBQ locations, the doors
are aluminum monumental or stile and rail doors. Here, the
Special-Lite SL-15 has been the go-to product. The doors
feature full lites of one-inch clear Low-E and tempered glass
and a powder coated “Wood Expressions” finish.

The doors are paired with Hager Companies hardware,
including 5400 series rim exit devices with surface vertical
rods (often less bottom rods), Roton continuous hinges, 5100
series closers, strikes, and door protection plates.

Mitch Pipgrass, of Mitchell Sales & Associates, represents
both Hager Companies and Special-Lite in Maryland, Virginia,
and the nation’s capital. He brought these two product lines
together for Mission BBQ.

“This client, like most others | have worked with, wanted a
comprehensive solution to their entrance-related challenges,”
Pipgrass says. “So | offered them both the functionality and the
look they needed. A significant component of that functionality
is robustness. They want it to look right, for sure, but they need
flawless performance out of the entrance system so they can
focus on what matters—serving their customers.”

Alan Hamm Architects of Kensington, Md., is the firm of record
for Mission BBQ. Kevin Lorei is a senior architect with the firm.

"We've dealt with a variety of buildings for this client,” he
explains. “Some are new construction from the ground up
while others repurpose existing structures.”

A typical Mission BBQ location offers 3,500 to 4,200 square
feet of floor space. Within the space, a 100-plus capacity
dining room is the centerpiece and is always decorated in
patriotic flare. Another component is a full-service kitchen
area with open service line. A separate food preparation and
catering area is common in most locations. Outdoor patio
dining is available in all new construction locations and for
renovated sites when space permits. Average construction
time across all projects is about 12 weeks.

The variation of geography and building type can challenge
the architect. “Still,” says Lorei, “We achieve the intended
branding through some common elements. Among these are
the chosen doors and custom, gas pipe pulls.”

“Early on, we had been using wood doors, but we had
challenges with warping and maintenance issues due to the
heavy traffic these doors experience,” he said. “We then
discovered the more resilient doors of Special-Lite in an

American Cherry wood grain finish that fulfills our initial design
intent. They look great and hold up well to the heavy use.”

Speaking of those unique external pulls, Lorei explains: “From
the corrugated metal awnings to the door color and pulls,
and patio construction materials, we sought honest, hard-
working materials that reflect the clientele of Mission BBQ. It's
a rustic, hands-on image. And the aesthetics of the openings
contribute to thatimage.”

Special-Lite doors on Hageghard warelSWingwideduring
opening day festivities in Murfreesbqro;lenns

According to Linda Dotterer, Brand Ambassador for
Mission BBQ, it was the research done by their founders
that led to the entire customer experience, as well as the
decor of their restaurants.

"Before we opened our first restaurant, our founders traveled
extensively to barbeque hotspots across the country,” she
says. "They sought out the masters of barbeque. Along
the way they also noted elements of decor that led to an
unpretentious dining experience. In particular, they noted the
fusion of metal, wood, and concrete. You see plenty of these
elements in our restaurants today.”

“As a chain, we can't replicate every feeling of the mom and
pop barbeque,” Dotterer says. But we use these elements
to strive for an authentic barbeque experience. You see it in
our on-site smoker from Ole Hickory Pits. You see it our metal
food trays with food served on butcher block paper. And
beyond the gas pipe door pulls, you see that same look in our
railings and in our paper towel dispensers.”

Many building products can contribute to the desired brand
image of restaurants. Logoed signage may be the most
noticeable. However, the entrance system offers numerous
ways for the restaurant owner to create the desired customer
experience. After all, it can provide choices in material, color,
finishes, lites, and hardware to help establish and reinforce
the brand.

Mission BBQ is on a mission to build their brand. And for
them, the chosen doors are leading the charge. +

BEN H. DORSEY Ill, LEED GA, is
Manager, Marketing & Communications,
for Special-Lite. He can be reached at
Ben_Dorsey@special-lite.com.
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H SECLOCK.COM - THE INDUSTRY'S
MOST COMPREHENSIVE WEBSITE

Have you tried seclock.com? Built to use on mobile or desktop,
visit Security Lock Distributors online at the only website the
door hardware industry needs. Experience real-time inventory
and pricing. Plus, find what you need to get the job done with
our search engine, backed by our powerful filtering tool.

www.seclock.com

I SECURELITE FOR INTRUSION RESISTANCE

It has become the go-to product for security glazing and
intrusion resistant applications. Securelite offersa 1/2" or 1"
glass bite, and can accommodate glass thickness from 1/4” to
1". It features a through-bolt design and secure finishing caps
for no visible fasteners.

https://special-lite.com/product/
fl-securelite-intrusion-resistant-lite-kit/

J THETIGER HEAVY DUTY DOOR SERIES

For over 40 years, Tiger's FRP doors have been the first choice
for harsh environments. Tiger Door’s unique construction is
designed to last years. And, with 85% of orders shipping in 4
weeks or less and maintaining 98.8% on-time shipping since
January 2017, we deliver on-time, every time, in no time.

www.tigerdoor.com

K E-GENIUS SERIES SMART INTERCONNECT LOCK

TownSteel e-Genius Series (Keypad/RFID) Smart Interconnect
Lock offers double-locking feature and single motion
movement to lock or unlock the lock. It provides programmable
locking mechanism and is a special design for multi-housing
entry unit. Credentials include 12-key touch keypad and
MIFARE RFID, compatible with BLE and Wi-Fi.

www.townsteel.com

L TOP NOTCH ANNOUNCES EXPANDED
PARTNERSHIP WITH ASSA ABLOY

We are proud to announce an expanded partnership
between Top Notch Distributors and ASSA ABLOY that will
allow customers to purchase premier ASSA ABLOY brands
directly from us. To see our vast selection of Sargent, Corbin
Russwin and Yale, visit www.topnotchinc.com. Atthe home
page click on “Shop” from the top menu and select the ASSA
ABLOY brand you are interested in. Also under the "Product
Categories” selection you'll find a wide array of Top Notch
Distributors’ ASSA ABLOY solutions to choose from.

www.topnotchinc.com

M AKRONLINE-A MORE PROFITABLE TOOL

Akron Hardware is focused on making Akronline the best
online tool to locate product, check price, and purchase door
hardware. The updates we've made to Akronline make it a
more useful and profitable resource for our customers.

www.akronhardware.com

CHECK OUT
THE NEW

H  SECLOCK.COM
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